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Food Production Companies

250.000 micro and small food
production companies only in
Europe, employing 3.2 million
people*

Difficulties to discover information
that will help them to address food
production problems and to

increase their efficiency.

* According to Eurostat: http://ec.europa.eu/eurostat
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FOOD PRODUCTION

(100% = 13.3 billion hectares)

37% of Earth’s landmass, with the exception of
Antarctica, is used for food production.

AR ki

~  Cultivated crops Sparsely
vegetated/
. Pastures and barren®
meadows

. Infand water
. Other grasslands/
woodlands - Urban

. Forests

*Permanent ice cover, desert, etc.
Note: Figures may not equal 100% due to rounding.


http://ec.europa.eu/eurostat

Example Food Production Company:
The Stevia Hellas Coop

-----------

ABOUT STEVIA HELLAS COOP

SUITABLE

We cultivate locally - We serve

globally! Our mission is to produce
HIGH IN QUALITY TASTE 0 f A —\- l S
PRODUCTS!

HAS ANTIOKIDANT,

OUR VISION

‘ ‘N{ ,Bl \( i ER” \L We want to produce healthy
our success is achieved because

products for you! We believe in ) )
you! Our scope is to train and we know our job, love it and

educate even more people into control it
following a healthy way of living,
enhance the quality of their fooad,
by adopting healthy habits
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Example Food Product:

La Mia Stevia

Greek Product

100 farmers of Stevia Hellas

Coop are innovating!

MNatural Product

Matural product, no more

added substances

Cooperative Product

IYHETAIFIIMOT ETEBIAT

Stevia Hellas Coop Produces C W
the first product with 100%

Greek stevia leaves!

1st CAPSELLA Hackathon, 18 November 2016, Athens

0 calories

It does not contain calories, it

does not harm human beings

1:300 proportion pure
stevia or 1:3 proportion
crystal stevia

High quality & Taste

The best product in market



Wealth of Social Media Data
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FACEBOOK

SOCIAL SHARING
SITE THAT HAS

1BILLION

USERS WORLDWIDE
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What social media data can tell us?

“Which countries talk more positively about a Food
Product”

ol a8 Map | Satellite
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What social media data can tell us?

““Which are the demographics of buyers of a Food
Product”
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What social media data can tell us?
“Which users have bought/tasted a food product
but are not happy with it?”
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CAPSELLA Challenge

Food Product Social Data Analytics

Goal

e to facilitate small food production companies to discover information
from social media that will help them to address food production
problems and to increase their efficiency

Available Datasets

o Twitter API (https://dev.twitter.com/rest/public)

* Yelp Dataset (https://github.com/Yelp/dataset-examples)
 Product prices (http://www.e-prices.gr/)

Seek Solutions

e For collecting, processing and presenting information of specific food
products in a meaningful way to management team, the marketing and
sales team, the agronomists and the farmers of a vertical food production
unit (e.g. Stevia Hellas Coop)
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Thank You

http://www.capsella.eu/

v (@Capsella12

ﬂ http://www.facebook.com/capsellaproject/
IJ http://www.linkedin.com/groups/8524214

Dr. Panagiotis Zervas
Agroknow
Senior Project Manager

Email : pzervas@agroknow.com
LinkedIn: https://www.linkedin.com/in/panagiotis-zervas-2282783
Web: http://www.agroknow.com
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